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For those products whose orderly distribution requires controlled feeding of the market, made possible only by storing surplus commodities until they are needed, adequate financing is facilitated by loans upon warehouse receipts as collateral. Products properly graded, packed and stored have long been accepted as collateral, but not until recently have farmers awakened to the value of this possibility as a means of more adequately financing their cooperative marketing companies.
SUMMARY
1.   Either farmers or middlemen must wait for their money until consumers pay for products.   While those who do the waiting render the service of financing, in reality they do this only because it pays them.   To stimulate this waiting or saving, consumers necessarily must give 'high prices as premiums for the same reasons that premiums must be given to obtain quality products. In the final analysis consumers indirectly finance all productive effort of a commercial character.   They do this by paying the ordinary costs of production and such additional premiums as may be required to induce others to wait temporarily instead of themselves saving funds to be advanced to farmers and middlemen.
2.   Marketing concerns need capital of two kinds:   (i) equipment or permanent capital, and (2) circulating or supply capital.   Much more circulating capital is required than equipment capital.    Failure to recognize  this need has been a prolific cause of business failures among both private and cooperative companies.
3.   Capital may be obtained (i) from owners of the business, or (2) from numerous outside sources either through commercial credit or other channels. In any case some one first must have saved a part of his income and then have made it available to those requiring productive financing.
4.   The soundness of financing from the lender's point of view depends upon the certainty with which the borrower will be successful as a producer and will live up to the letter and spirit of his agreements.    From the borrower's point of view soundness depends upon the certainty of receiving adequate funds at all times to meet the needs of changing business conditions.
5.   Savings may be brought about voluntarily or by compulsion.    If voluntary saving provides inadequate capital for the efficient rendering of essential marketing services, compulsory saving in one form or another is necessary and desirable.
6.   All efficient productive effort whether by farmers, middlemen, or other producers justifies financing in accordance with the productive needs of the borrowers.